
Tata Capital’s latest Heart Warming Festive Social Media Campaign  

Mumbai, 11 November 2020: Tata Capital, the financial services arm of the Tata Group has 

launched a heart-warming campaign to spread the light of positivity and happiness this Diwali.  

The campaign highlights the importance of seeking happiness even when there are 

challenges.  The video, conceptualised by Kinnect personifies the year 2020 in a human avatar. 

This video is a delightful interaction between two individuals; the first one plays the character 

of year 2020 and the other an optimistic individual.  The humour filled banter between the 

two individuals centres around Diwali and their quest of finding a moment of joy. The 

campaign’s message is all about seeking happiness.  

The latest campaign is all about re-kindling the festive fervour with Tata Capital’s 

comprehensive suite of loan and investment offerings. Customers can bring home joy and 

happiness by applying for personal loan on Tata Capital’s mobile app or by simply investing in 

a SIP using Tata Capital’s MoneyfyApp. For those who want to avail home loan or a two – 

wheeler, customers can choose from a host of attractive features and benefits.   

Speaking about the campaign, Ms. Abonty Banerjee, Chief Marketing Officer said, “As we 

usher in the festival of lights, we want to spread joy which is the motive of our campaign. As 

a brand, this campaign is our way of celebrating and offering new and innovative digital 

solutions for our customers who #CountOnUs to fulfil all their financial needs. This year 

definitely deserves more cheer and as we step into the new year, we wish that our customers 

be safe, successful and prosperous. “ 

The digital campaign will go live Diwali - 11 November 2020.  

 

 

 

 


